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Abstract: The aim of this article was to analy-
ze female entrepreneurship and the challenges
faced by women entrepreneurs in the city of
Manaus, with an emphasis on the financial,
family and business dimensions. The research
sought to identify the types of activities car-
ried out, the socio-economic profile and mo-
tivation of the participants and the strategies
adopted in the financial management of their
enterprises. The methodology adopted inclu-
ded a literature review on female entrepre-
neurship and financial management, followed
by a qualitative-quantitative, exploratory stu-
dy carried out through semi-structured in-
terviews with 24 local female entrepreneurs.
The research revealed that the majority of the
women interviewed are married, have chil-
dren and have completed higher education,
working predominantly in the service sector,
with motivations focused on need and finan-
cial independence. As for financial manage-
ment, there was a diversity of methods, with
a prevalence of spreadsheets and applications,
while the Likert scale showed satisfaction with
the business, but revealed difficulties in sepa-
rating personal and family finances, as well as
significant impacts of domestic responsibili-
ties on the entrepreneurial routine.
Keywords: Entrepreneurship; Female entre-
preneurship; Financial management.

INTRODUCTION

This study looks at female entrepreneur-
ship, with an emphasis on how female en-
trepreneurs in the city of Manaus manage
the finances of their businesses and families,
despite the multiple roles they play. Interest in
the research arose from observing the growth
in the number of women managing their own
businesses in Manaus and the need to unders-
tand the challenges they face in reconciling
family life and business management.

Given this scenario, the general aim of this
study was to analyze female entrepreneurship

in Manaus, with an emphasis on the main
challenges faced by female entrepreneurs, es-
pecially with regard to the financial manage-
ment of their businesses. To this end, the spe-
cific objectives were: to identify the types of
activities carried out, the socio-economic pro-
file of the participants and their motivations
for undertaking; and, finally, to describe the
strategies used in financial management, both
business and family, as well as the challenges
faced in maintaining the business.

As far as the methodological process is con-
cerned, a bibliographical survey was initially
carried out focusing on the following categories:
entrepreneurship, female entrepreneurship and
financial management, with the aim of laying
the foundations for the theoretical framework.
In addition, interviews were carried out using
semi-structured questions with 24 (twenty-
-four) female entrepreneurs, conducted online
using Google Forms and also in person.

According to the Global Entrepreneurship
Monitor - GEM (2013) report, the business en-
vironment in Brazil has evolved significantly
over the last decade, becoming a viable alter-
native for generating income for millions of
people.

Currently, female entrepreneurship and its
role in the social and economic context have
been widely discussed. According to Serra,
Fonseca et al. (2024), female entrepreneurship
has gained great visibility in these contexts, as
it promotes the inclusion and empowerment
of women. The authors also point out that in
Brazil, women have stood out as leaders of
their own ventures.

Baggio et al. (2014) point out that entrepre-
neurs play a fundamental role in the develop-
ment process, since their models incorporate
the value systems present in society, which are
essential for the behavior of the individuals
who are part of it. In other words, develop-
ment can only occur if there are entrepreneu-
rial leaders acting as transforming agents at
the foundations of this process.
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Given the growth of female entrepreneur-
ship in Brazil in recent years, the following
question arose: what are the main challenges
faced by female entrepreneurs in Manaus with
regard to financial, business and family mana-
gement?

According to Oliveira et al. (2021), organi-
zation and financial management require set-
ting goals, creating strategies to achieve them
and analyzing the results obtained. For the
authors, there is no goal too big to be achie-
ved with planning. First of all, it is necessary
to understand the concept of finance, which is
the set of available resources used in transac-
tions and negotiations between people, com-
panies and the government. In other words,
finance is part of everyday life and is directly
related to the inflow and outflow of money.

In turn, Lelis et al. (2023) state that a clear
understanding of one’s own financial situation
helps to make better decisions about the use
of available resources. For the author, a preci-
se understanding of the budget’s expenses and
income is essential for assessing the real ca-
pacity to take on new financial commitments
and to honor existing obligations.

This study arose from a personal need to
understand the multiple roles played by wo-
men entrepreneurs in the Manaus context, es-
pecially in the face of the challenges related to
reconciling the family and business spheres,
with an emphasis on financial management.

From a social point of view, female entre-
preneurship has currently been consolidated
as an important factor in economic and so-
cial transformation, as it promotes women’s
autonomy and empowerment. In this way, we
sought to contribute to a better understanding
of the process of family and business financial
management, despite the various roles assu-
med by these women.

METHODOLOGY

This research adopted a qualitative-quan-
titative approach, aiming to provide greater
familiarity with the problem investigated, in
order to make it more explicit or enable the
establishment of hypotheses, as Takano et al.
(2023) point out. To this end, two main stages
were carried out: a literature survey and field
research.

Initially, a literature review was carried out
focusing on the categories of entrepreneur-
ship, female entrepreneurship and financial
management, using databases such as Google
Scholar, SciELO and SEBRAE, with the aim of
supporting the investigation.

In the next stage, field research was carried
out using semi-structured interviews with 24
(twenty-four) female entrepreneurs living in
Manaus, selected for convenience due to the
ease of access to the data. The data was col-
lected online, via Google Forms, and in per-
son, depending on the availability of the par-
ticipants. The interviews included open and
closed questions, as well as the use of a Likert
Scale to measure perceptions.

The choice of this methodological process
is in line with the definition of scientific rese-
arch proposed by Marconi et al. (2017), who
characterize it as an activity aimed at inves-
tigating theoretical problems using systemati-
zed methods.

THEORETICAL BACKGROUND

CONTEXTUALIZATION OF
ENTREPRENEURSHIP IN BRAZIL

The first definition of the word entrepre-
neurship is associated with Marco Polo who
tried to establish a trade route to the East. As
an entrepreneur, he signed a contract with a
man who owned capital to sell his goods, whi-
le the owner of the capital was seen as a pas-
sive agent in terms of risk-taking, and it was
up to Marco Polo, the entrepreneur, to take all
the risks actively (Dornelas, 2017).
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From this same perspective, Machado,
Martens et al. (2023) define entrepreneurship
as the creation of something new that pre-
sents value and requires dedication, time and
effort, as well as the assumption of financial,
psychological and social risks, in order to then
receive the rewards of economic and personal
satisfaction. The authors also point out that
in order to make a profit, entrepreneurs are
responsible for taking risks in their ventures
until they achieve personal fulfillment. Despi-
te these risks, entrepreneurship has been gai-
ning more and more visibility over the years.

According to Mocelin et al. (2017), from
the 19th century onwards, entrepreneurship
became more visible and was considered one
of the most relevant behaviors in the history
of the world economy, becoming a topic of re-
search for several authors.

In turn, Dornelas (2017) states that, in Bra-
zil, the entrepreneurship movement began in
the 1990s, especially with the creation of ins-
titutions such as SEBRAE and the Brazilian
Society for Software Exports (Softex). Prior to
the creation of these organizations, little was
said about entrepreneurship and the creation
of micro and small enterprises (MSEs) in the
country. The author points out that Brazils
political and economic environments were
not favorable and, as a result, entrepreneurs
were also unable to find information to help
them on their entrepreneurial journey.

Bagio et al. (2014), in turn, discuss Brazi-
lian entrepreneurs, stating that they are seen
by many authors as potential entrepreneurs,
and that Brazil has a culture of spontaneous
entrepreneurship, present everywhere, nee-
ding only stimulus to flourish, like a flower.

Brazil is sitting on one of the world’s grea-
test natural riches, yet one that is relatively
underexploited: the entrepreneurial poten-
tial of Brazilians. Brazil is currently one of
the countries where there could be a great
entrepreneurial explosion. Only Brazilians
have the power to make it happen. To do
50, a number of obstacles must be overcome
(Bagio, 2014, p.26).

In Brazil, the growth of entrepreneurship
over the last few decades has been remarkable.
As for the obstacles, the aforementioned au-
thors point to self-confidence as the first; as a
consequence of this, the second obstacle ari-
ses, which is mistrust among Brazilians them-
selves. The third is the need to develop appro-
aches specific to Brazil, which correspond to
the profound characteristics of the national
culture. The fourth is discipline, which is con-
sidered an essential condition for overcoming
the first three obstacles. The fifth obstacle is
the need for dissemination and sharing, and
finally, bureaucracy.

ENTREPRENEURSHIP FEMALE:
MOTIVATIONS THAT DRIVE
WOMEN TO ENTREPRENEURSHIP

The definitions of the term entrepreneur-
ship apply to all genders. However, what di-
ffers is the way in which the female gender is
represented and positioned in society, as well
as the way in which the social agents involved
in the construction of this gender identity act,
since leadership positions within companies
used to be related to men (Silva et al., 2021).

Thus, over the years, women have been gai-
ning a foothold in the market, becoming lea-
ders of their businesses, a role that used to be
held only by men. It is against this backdrop
that women’s entrepreneurship has been dis-
seminated as an object of study, mainly due to
women’s motivation to undertake. Serra et al.
(2024) point out that factors such as greater
flexibility and the desire to reconcile family
and professional life contribute to women’s in-
terest in entrepreneurship.
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The GEM report (2020), cited by Vieira et
al. (2022), provided relevant information on
entrepreneurship, identifying a rate of 39.5%,
when adding up businesses in the initial pha-
se and those already consolidated. The docu-
ment also highlighted that 82 million Brazi-
lians, aged between 18 and 64, are responsible
for their own business.

According to the SEBRAE report (2024),
women have been gaining more and more
prominence in the entrepreneurial scene in
Brazil. In 2012, they numbered around 7.5
million; today, after the COVID-19 pandemic
in the fourth quarter of 2022, that number has
risen to 10.3 million. The survey points out
that there has been a record number of wo-
men running their own businesses in recent
years. However, this number has not yet sur-
passed the total of male entrepreneurs, who
number 19 million in Brazil.

Silva et al. (2019) state that the growth of
female entrepreneurship over the years is re-
markable. Previously predominantly male,
the entrepreneurial scene has come to inclu-
de, especially in recent decades, a growing
presence of women carrying out activities in
various sectors.

The authors also point out that these wo-
men are motivated by the desire for financial
freedom, independence and personal fulfill-
ment. Others, on the other hand, are driven
by negative factors, such as unemployment
and insufficient income to meet family needs.
In other words, the growth in female entre-
preneurship over the last 50 years has varied
motivations, both positive and negative. Wo-
men are conquering their space in the market
and entering various areas, thus contributing
not only to family development, but also to
the economy.

In this sense, Hisrich et al. (2014) state that
entrepreneurship plays a major role in the cre-
ation and growth of businesses, as well as in
the development and prosperity of nations.

The authors also point out that although lar-
ge-scale results are noticeable, they are often
modest, since entrepreneurial actions only
arise when a lucrative opportunity aligns with
the entrepreneur’s initiative.

Vieira et al. (2022) point out that women’s
motivation to undertake is related to the se-
arch for emancipation and the reduction of
gender inequalities in the country, since en-
trepreneurship provides diversity in the labor
market. However, the authors point out that,
despite the achievements made and the lea-
dership in their own ventures, there are still
obstacles related to discrimination by society.

In this context, Serra et al. (2024) explain
that the factors that motivate women to beco-
me entrepreneurs include the search for gre-
ater flexibility to reconcile career and perso-
nal life. Managing and balancing the multiple
roles they play is a significant benefit in this
process.

THE INFLUENCE AND CHALLENGES
OF FINANCIAL MANAGEMENT ON
THE SUSTAINABILITY OF WOMEN-
LED BUSINESSES

Financial management is of paramount im-
portance to the success of organizations, as it
encompasses practices and techniques aimed
at optimizing resources. According to Gitman
(2009), financial management is considered to
be the art and science of managing financial
resources, with three main functions: finan-
cial planning, financial control and financial
decision-making.

According to Bernardes et al. (2019, p. 1),
financial management “refers to the actions
that analyze, control and organize financial
transactions within a company” In other
words, the financial management system
helps to ensure that the organization’s invest-
ments are made more efficiently, with a view
to making a profit.

T



For the authors, a business cannot survive
without proper financial management, as it is
essential to keep a constant eye on the busi-
ness’s finances. Through financial manage-
ment, it is possible to demonstrate the viabili-
ty or unviability of the enterprise, always with
the aim of achieving balance and maximizing
financial return.

With regard to the process of financial ma-
nagement in the sustainability of businesses
led by women, it plays a fundamental role, es-
pecially in the context of the Northern region.
Lima (2025), in her analysis carried out in the
city of Porto Velho, pointed out that the main
difficulties faced by women entrepreneurs
consist of managing cash flow, working capi-
tal and operating costs - factors that directly
impact on the success of the enterprise.

Another recurring challenge in financial
management is the separation between perso-
nal and business finances. According to Oli-
veira et al. (2021), people who don’t manage
their finances correctly are more prone to debt
or end up using a large part of their income
just to pay off debts.

Maintaining a balanced budget that allows
for financial slack requires not only knowled-
ge about finances, but also planning and dis-
cipline. Without these elements, it becomes
impossible to achieve goals without resorting
to debt (Oliveira et al., 2021). In this sense,
Cassiolato (2022, p. 943) adds that:

It is crucial to separate the accounts, as their
involvement compromises the organization’s
financial health. The administrator will deli-
mit their own resources and the company’s
resources, because what often happens is
that when they see a balance in their current
account, or money left over in the till, the
entrepreneur is tempted to use this profit for
their personal benefit, leaving aside the rea-
lity that the available resource belongs to the
company and not to the entrepreneur.

With this in mind, the person running
their own business must be aware of their role

as owner, taking responsibility for driving the
development of the enterprise. However, it is
essential that they know how to separate the
individual from the legal entity (Cassiolato,
2022).

In the context of female entrepreneurship,
despite the transformative potential of wo-
men, there are still significant obstacles in bu-
siness management. Maia (2020, p. 26) points
out that “(...) despite the growing strength of
female entrepreneurship, there is still much to
be done in this construction”

From this perspective, financial education
is a crucial element for the development and
sustainability of enterprises. According to
Dias (2018), financial education contributes
to more effective planning, improves budget
control and enables more assertive decision-
-making.

Thus, the importance of financial knowled-
ge, in addition to helping to maximize profits
and improve the quality of family entrepre-
neurs performance, is an essential compo-
nent for business sustainability, as Dias (2018)
adds.

RESULTS AND DISCUSSIONS

According to Pedezzi et al. (2020), entre-
preneurship is quite challenging, especially
for women, as it involves difficulties that go
beyond those commonly faced in the day-to-
-day life of any entrepreneur. This statement
was analyzed in this study based on the reality
of female entrepreneurs from a variety of sec-
tors, considering aspects such as their profile,
motivation to become an entrepreneur, finan-
cial management of their businesses and the
challenges of reconciling these with family
responsibilities, as will be explained below.

Socio-economic profile of the female entre-
preneurs

The first aspect analyzed was the age ran-
ge of the survey participants. Graph 1 shows
the age distribution of the women entrepre-
neurs interviewed.
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Graph 1: Age range of the female entrepreneurs

Source: Research data, prepared by the author
(2025).

Graph 1 shows that the most representati-
ve age group among female entrepreneurs is
between 30 and 40 years old, corresponding
to 54%, followed by women over 50 years old,
with 29%, and finally those between 19 and
29 years old, who total 17%. In this sense, it
can be seen that women in their 30s and 40s
are seeking greater autonomy, as well as better
opportunities for professional growth. Teixei-
ra et al. (2021) point out that, in 2019, a survey
carried out by Rede Mulher showed that the
average age of female entrepreneurs in Brazil
rose to 39, indicating that, at this stage of life,
many women are seeking financial stability
through entrepreneurship.

Another aspect analyzed in the survey was
the distribution of the marital status of female
entrepreneurs (Graph 2), in which the majo-
rity are married women, representing 46%.
This was followed by single women, with 34%.
Widows, divorcees and those in a stable union
account for 8%, 8% and 4% respectively.

B MARRIEDESINGLE ~mWIDOWS DIVORCED mSTABLE UNION

Graph 2: Marital status

Source: Survey data, prepared by the author
(2025).

With regard to the criterion of having chil-
dren or not, the survey found that 79% of the
interviewees have children, while 21% do not,
as shown in Graph 3.
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Graph 3: Children

Source: Survey data, prepared by the author
(2025).

Based on the data in Graph 2, the results
show that the search for entrepreneurship is
greater among married women, who have an
average of two children, compared to single
women or those in other marital statuses.

As for level of education, most of the wo-
men interviewed had completed higher edu-
cation (65%), followed by incomplete higher
education (20%) and completed high school
(15%), as shown in Graph 4.
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Graph 4: Level of education

Source: Survey data, prepared by the author
(2025).

In the context of fertility rates, Bruschini
(2000) states that women have reduced the
number of children, especially in the coun-
try’s large metropolitan areas - a fact that has
allowed them greater freedom to work and
increase their schooling, enabling access to
higher education and, consequently, new job
opportunities.

Vieira et al. (2022) follow the same unders-
tanding, highlighting that female entrepre-
neurship has been growing over the years, dri-
ven by factors such as survival, supplementing
income and self-realization. According to the
authors, the majority of female entrepreneurs
are married, have completed higher education
and have children.

As for individual or family income, the
distribution was as follows: most of the in-
terviewees had an income of more than four
minimum wages, followed by those with an
income of three minimum wages, then two,
and finally only one participant reported ha-
ving a family income of one minimum wage,
as shown in Graph 5.
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Graph 5: Family or individual income

Source: Research data, prepared by the author
(2025).

SPECIFIC SURVEY

According to Maslow (1954), human moti-
vation is governed by the quest to satisfy ne-
eds, organized in a hierarchy that ranges from
the most basic, called physiological, to the
highest, called self-actualization. Chiavenato
(2004), in turn, defines motivation as every-
thing that stimulates human beings to act in
a certain way, or that contributes to the origin
of a specific behavior.

In this way, the survey identified the mo-
tivations pointed out by the interviewees for
starting their own business, the main one
being of a financial nature - which shows that
entrepreneurship, in many cases, arises from
the lack of opportunities in the formal market,
as shown in Graph 6.
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Graph 6: Motivation for starting a business

Source: Research data, prepared by the author
(2025).
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Graph 6 shows the distribution of the mo-
tivations that led the interviewees to become
entrepreneurs. The majority, made up of 9
(nine) participants, indicated financial need
as the main reason, especially in situations of
unemployment or as a way of supplementing
family income. This was followed by 6 (six)
entrepreneurs who pointed to the desire to
achieve financial independence as the deter-
mining factor for starting their own business.

In addition, 4 (four) participants highligh-
ted the flexibility to reconcile work and family
life as their main motivation, while another 4
(four) mentioned the fulfillment of a personal
dream. Finally, only 1 (one) interviewee re-
ported having been motivated by the influen-
ce of friends and family.

Thus, it was possible to see that the financial
factor, especially related to unemployment,
contributed significantly to the interviewees
developing their own businesses. According
to Lucas et al. (2022, p. 5), “the job market fa-
vors men, while women need to make a gre-
ater effort to achieve the same results as the
opposite gender. Faced with this scenario, wo-
men turn to entrepreneurship”

In other words, given the difficulties faced
in the formal job market, entrepreneurship
has emerged as an alternative way for women
to enter the workforce, as well as representing
an opportunity to achieve financial indepen-
dence.

In this sense, during the survey, the
following question was asked: “What is the
main branch of your business?”

Among the responses obtained, the service
sector stood out, with 46% of the participants,
followed by commerce, with 25%. The food
sector came in with 13% of the responses and,
with 8% each, the craft and “other” segments
- the latter defined by the interviewees as in-
volving activities such as business leadership
and beauty, as shown in Graph 7.
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Graph 7: Industry

Source: Research data, prepared by the author
(2025).

According to data from the IBGE (2025),
obtained through the Monthly Services Survey
(PMS), the services sector continues to expand,
driving the Brazilian economy. In February
2025, the volume of activity in the sector in-
creased by 4.2% compared to the same month
in 2024. In January and February 2025, there
was an increase of 2.6%, which contributed not
only to GDP growth, but also to job creation.

In order to better understand the involve-
ment of women entrepreneurs in their own
businesses, the following question was asked:
how many hours, on average, do you dedica-
te to your business every day? The results are
shown in Graph 8.
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Graph 8: Hours dedicated to the business

Source: Research data, prepared by the author
(2025).
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Graph 8 shows the number of hours per
day that women entrepreneurs devote to their
own businesses. The distribution of the data
reveals a significant variation in working hou-
rs: 4 (four) interviewees reported dedicating
less than 4 hours a day; another 4 (four) re-
ported working between 4 and 6 hours; 6 (six)
dedicate between 6 and 8 hours; and the most
significant figure refers to the entrepreneurs
who work more than 8 hours a day, totaling
10 (ten) participants.

This data shows the intensity and effort
these women put into their businesses, as well
as the constant need to reconcile business life
with family responsibilities.

The study also revealed that 55% of the wo-
men interviewed work informally (Graph 9),
while 45% work formally. These figures show
that despite the progress and growing presen-
ce of women in entrepreneurship, informali-
ty is still predominant. According to Sousa et
al. (2025), although female entrepreneurship
promotes innovation and autonomy; it is still
marked by informality - especially due to fac-
tors such as limited access to credit, the over-
load of domestic chores and the low represen-
tation of women in spaces of power.

® Formal
® informal

Graph 9: Formal or informal work?

Source: Survey data, prepared by the author
(2025).

In this sense, we also sought to understand
how personal and business finances are mana-
ged, as shown in Graph 10.
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Graph 10: Control of finances

Source: Survey data, prepared by the author
(2025).

According to Graph 10, 46% of the parti-
cipants use spreadsheets or applications to
manage their finances, while 21% do not have
a specific financial management method. In
addition, 17% turn to specialist consultancies,
12% write things down by hand in notebooks,
and 4% use other methods, such as tips for the
Individual Microentrepreneur (MEI).

The data shows the plurality of financial ma-
nagement strategies, revealing different levels
of access to information and accounting know-
ledge. Bittencourt (2022), in his research on fi-
nancial planning and female entrepreneurship,
points out that the methods chosen for finan-
cial management can vary significantly, mainly
due to the level of knowledge and accounting
practices adopted by the entrepreneurs.

One of the aspects investigated in the re-
search was the identification of the challenges
faced by female entrepreneurs in reconciling
the financial management of their businesses
with the administration of family finances, es-
pecially in the face of daily responsibilities. This
issue is highly relevant, as it highlights the dou-
ble workload experienced by women entrepre-

neurs.

Although all 24 interviewees made a signi-
ficant contribution to the study, it was decided
to present only part of their responses, in order
to summarize the most recurrent challenges
highlighted by the participants, as summarized
in Table 1.




The answers highlight time as the main
challenge in reconciling family and profes-
sional life for women entrepreneurs. This is
followed by other factors, such as the overlo-
ad of household chores, the lack of a support
network and the accumulation of roles. of ro-
les, all of which interfere with maintaining the
business and have a negative impact on the
interviewees’ mental health.

Guimaraes (2010) discusses the division of
domestic work between men and women, poin-
ting out that married women do most of these
tasks, even when they work outside the home.
The author also points out that women tend to
carry out more internal and routine activities,
which take more time to complete, while the
activities carried out by men generally have a
well-defined beginning and end. This contri-
butes to gender inequality in the performance
of domestic work and reinforces the overload
resulting from women’s double shift.

According to Serra et al. (2024), the multi-
plicity of roles played by women becomes even
more complex due to the pressure imposed by
social expectations. They are expected to excel
in their businesses while fully fulfilling their
family duties, which often results in physical
and emotional exhaustion, as well as a drop in
productivity.

In order to carry out a more in-depth
analysis of women’s perceptions of reconciling
family and professional life, a Likert scale was
used at the end of the questionnaire. The scale
had five points, ranging from 1 (totally disa-
gree) to 5 (totally agree).

According to Costa Junior (2024), the Li-
kert scale was conceived in 1932 and is still
widely used by scientists to assess individu-
als’ perceptions of certain contexts. It is an
ordinal scale, as the answers are organized in
a ranking order. Table 1 shows the responses
of the female entrepreneurs.

In order to achieve the research objecti-
ves, a Likert Scale was used, the first column
of which presented statements related to the

professional and family life of women entre-
preneurs. The answers were measured using
five levels of evaluation: 1 - Strongly disa-
gree, 2 - Disagree, 3 - Neutral, 4 - Agree and
5 - Strongly agree. Thus, the interviewees were
able to indicate the degree of agreement with
each statement, according to their individual
perceptions.

To facilitate visualization and analysis of
the data obtained, the results were organized
in a table with a gradation of colors (heatmap),
which makes it possible to quickly identify the
points with the highest or lowest percentage
concentration in each response category. This
graphic resource makes it easier to interpret
the data clearly and intuitively, without com-
promising the methodological rigor of the
analysis.

Based on the data in Table 1, regarding sa-
tisfaction with the business, there was a total
result of greater agreement, 80%, distributed
in 35% “agree” and 45% “totally agree”, which
indicates a high degree of personal fulfillment
with the enterprise itself. On the other hand,
5% disagreed and 5% totally disagreed, tota-
ling only 10% disagreement.

As for the statement about the impact of fa-
mily responsibilities on the business routine,
40% of respondents agreed and 40% totally
agreed, for a total of 80% agreement, indica-
ting that the entrepreneurs recognize that fa-
mily activities have an impact on their busi-
ness routine.

With regard to access to qualifications,
40% answered neutral, 20% agreed, 15% to-
tally agreed, 15% disagreed and 10% totally
disagreed. The data therefore shows that there
is a moderate perception of access to qualifi-
cations, neither totally satisfactory nor unsa-
tisfactory.

As for the statement about entrepreneurs
separating their personal and business finan-
ces, the distribution of responses was: 30%
neutral, 25% agree, 20% totally agree and 10%
totally disagree. The data shows that although
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CHALLENGES

“Entrepreneurship requires constant decision-making, planning and

focus. When you add to this the management of the home, schedules,

medical appointments and other family tasks, the mental overload is
intense and can lead to exhaustion.”

Entrepreneur 1

“Managing time, because we have little time, and with what we do have,

E 2 L »
ntrepreneur we need to prioritize and value what matters

“Having time to look after myself and my children, because it’s not easy,
Entrepreneur 3 and also

take care of the housework”

“The lack of time to do all the chores and time for rest and leisure with

Entrepreneur 4 the family”
“Managing time and ‘disconnecting’ from the business. I think the entre-
Entrepreneur 5 preneur§
P entrepreneur’s head is always thinking about the business or having some
idea”

“Developing external activities and completely filling up the agenda

Entrepreneur 6 without having a support network.”

Table 1: Challenges in Business Management and Family Responsibilities

Source: Survey data, prepared by the author (2025).
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Table 1: Distribution of Likert scale responses

Source: Research data, prepared by the author (2025).




many entrepreneurs recognize the importan-
ce of this separation, not all of them manage
to implement it effectively.

With regard to the statement about family
support in the management of their busines-
ses, 75% of the female entrepreneurs say they
have family support in the management of
their businesses, 35% of whom “agree” and
40% of whom “totally agree”. This indicates
that the majority of respondents receive fa-
mily support, which can facilitate business
management. However, 5% totally disagree,
5% disagree and 15% are neutral.

When it came to women entrepreneurs’
ability to reconcile their business with their
family responsibilities, the study revealed that
75% believe they are able to reconcile their
business activities with their family responsi-
bilities, with 35% “agreeing” and 40% “totally
agreeing’, while 30% gave answers between
“disagree” and “neutral”. This result shows
that, despite some challenges, most women
entrepreneurs believe they can balance their
business with their family.

When asked about the influence of Manaus
culture on business development, the answers
were distributed as follows: 80% of the entre-
preneurs admit that the local culture has an
influence on the development of their busi-
ness, with 40% “agreeing” and 40% “totally
agreeing’.

Thus, based on the analysis of the percep-
tions of female entrepreneurs using the Likert
scale, it was possible to observe important as-
pects related to female entrepreneurship and
reconciling personal life, indicating mainly
that, although they are satisfied with having
their own business, the impacts of reconciling
family and professional life still interfere with
the financial management of their ventures.

FINAL CONSIDERATIONS

This study on female entrepreneurship in
Manaus, focusing on financial, family and
business aspects, revealed that the majority

of women undertake business in the service
sector (46%), followed by commerce (25%).
The sectors of food (13%), handicrafts and
“others” (8% each) were also mentioned, with
“others” being defined by the interviewees as
business leadership and aesthetics.

As for the motivations for entrepreneurship,
the main one was financial need, motivated by
unemployment and supplementing income,
as shown in Graph 5. Other important moti-
vations include the desire for financial inde-
pendence, the search for flexibility to reconcile
work and family life, the realization of a per-
sonal dream and the influence of third parties.

The socio-economic profile of the parti-
cipants indicates a predominance of married
women, aged between 30 and 40, with chil-
dren and complete higher education. Des-
pite their training and experience, they face
significant challenges, especially the impact
of family responsibilities on business manage-
ment, manifested in task overload and lack of
time, making it difficult to balance the roles of
mother, wife and entrepreneur.

With regard to financial management stra-
tegies, the predominant use of spreadsheets,
applications and various control methods
stood out. However, separating personal and
business finances is still a significant challenge.
Furthermore, although the entrepreneurs show
satisfaction with their businesses, they face di-
fliculties in maintaining and expanding them,
mainly due to the need to reconcile family, per-
sonal and business demands.

Given this context, it is recommended that
public policies aimed at women entrepreneurs
be improved, considering their multiple daily
journeys, and that actions be implemented to
promote support in reconciling personal and
professional life, reducing informality and
boosting the development of their ventures.

Finally, despite the limitations of the study,
such as the short research period and the geo-
graphical restriction to Manaus, the objectives
were fully achieved.
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