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APRESENTACAO

A coletanea Impactos de las tecnologias en las ciencias sociales aplicadas 4 é
composta por 15 (quinze) capitulos produtos de pesquisa, revisdo integrativa, relato de
experiéncias, relato de caso, dentre outros.

O primeiro capitulo apresenta os resultados da pesquisa acerca da eficacia do
desempenho na pratica docente. O segundo capitulo, por sua vez, apresenta os resultados
da pesquisa que tem por objetivo estabelecer as estratégias pedagodgicas em educagéao
ambiental.

O terceiro capitulo caracteriza as estratégias de avaliagdo andragbgica no processo
de aprendizagem para a formagéo de competéncias em estudantes universitarios. O quarto
capitulo, apresenta a analise dos setores econémicos sobre a estrutura do produto turistico.

O quinto capitulo reune informagbes sobre como as pessoas julgam suas fontes
de informacgé@o e o papel do marketing nesse processo. O sexto capitulo, por sua vez,
apresenta a proposta de projeto social de design e cultura envolvendo artesdos e designers
peruanos na era digital.

O sétimo capitulo apresenta os resultados da analise da politica habitacional em
Portugal no periodo entre 1992 e 2008. O oitavo capitulo, apresenta os resultados da
pesquisa acerca da estratégia de comunicagédo digital e o fortalecimento de participagao
cidada neste contexto.

O nono capitulo discute o desmantelamento do mito da integragdo como possivel
causa de um colapso nacional e suas repercussdes nesse contexto. O décimo capitulo, por
sua vez, discute a introdugdo de novas metodologias de ensino, avangos tecnologicos em
Licenciaturas e Mestrados da Universidade de Barcelona.

O décimo primeiro capitulo, discute os resultados da pesquisa sobre a adogéo de
tecnologia moével no comércio internacional. O décimo segundo capitulo discute a proposta
de um modelo que avalie as organiza¢des tendo como referéncia o clima organizacional.

O décimo terceiro capitulo, apresenta os resultados da pesquisa acerca da influéncia
da nomofobia na ansiedade dos estudantes no ambiente universitario. O décimo quarto
que analisa as oportunidades de negbcios para empresas estrangeiras nas areas de
investimento de cidades, fabricas e portos inteligentes.

E finalmente o décimo quinto capitulo, faz 0 acompanhamento de especialistas para
assessorar os diferentes setores e suas estratégias ambientais de adaptacéo as mudancgas
climaticas atuais.

Soraya Araujo Uchoa Cavalcanti
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CAPITULO 5

CONSPIRACY THEORIES AND MARKETING: ARE
THERE COMMON GROUNDS THAT CAN HELP

Data de aceite: 03/10/2022

Fernando Gaspar

ABSTRACT: In a world where brands find
increasing difficulties to communicate their
message, in part due to the splitting consumer’s
attention and in part due to the difficulty in having
consumers believe their messages, we also
notice everyday growth of conspiracy theories
in many fields (politics, health, social relations,
...) who seem thrive and find it easier than ever
to enter peoples lives and gather believers. Can
marketing learn something from the success of
major conspiracy theories and their facility in
reaching people’s attention and earning their
trust? Should it? Should marketing fear the
success of conspiracy theories as they seem
to result from decentralized and uncontrolled
forms of communication and tribe creation?
This paper sets up to start these discussions
by gathering information about the way people
see both phenomenon and how they judge their
information sources. The generic conspiracy
beliefs scale is used to characterize a sample’s
tendency to believe in conspiracy theories and
then their attitude toward advertising is measured
using a previously tested scale. Then an analysis
was made about the way people talk about
some specific issues on Twitter. Conclusions
are drawn for brands’ guidance, both in effective
communication and in ethical behaviour.
KEYWORDS: Conspiracy theories, marketing,
advertising, social networks.
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STARTUPS?

11 INTRODUCTION

The rise of Conspiracy Theories’ profile
in media has brought attention to a phenomenon
that exists for centuries but seems to have found
in nowadays world of social networks platforms
and multiple parallel media the more fertile
grounds ever.

Belief in CTs has been explained in the
literature by primary psychopathy (March and
Springer, 2019), social factors (Phadke, Samory
and Mitra, 2020), Jumping to Conclusion (JCT)
Bias (Pytlik, Soll and Mehl, 2020) and by social
class belonging (Mao, Yang and Guo, 2020),
among many other factors.

On the other hand, attitudes toward
advertising have been proved to be getting more
negative with time.

So, in this world where people believe
the most extraordinary claims (presented by
Conspiracy Theories), people also mistrust and
don’t believe in advertising (including institutional
advertising).

Are these the same people?

Perhaps we should look at these factors
individually, in the first place.

21 CONSPIRACY THEORIES

Even though this subject became a star
in recent years, conspiracy theories are not new.
There is even a famous anecdote (apparently
based on a true story) saying the United States
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of America is the result of such a unfunded story being spread among the former British
colonies.

Among the many definitions of conspiracy theories, the one closer to the subject of
this study, and therefore the one adopted is “beliefs that significant events are the result of
malevolent actions from powerful groups who “pull the strings” behind the scenes” (Douglas,
Sutton, & Cichocka, 2017 (Adam-Troian et al., 2020)). The term “conspiracy theory” itself
seems to have been introduced by Karl Popper (Allington, Buarque and Barker Flores,
2021) and it is often presented as an attempt to offer easy explanations to account for
complex social phenomena, comprising multiple conspirators, who act in unison, in secret
and in pursuit of some hidden plan (Baden and Sharon, 2021). Nevertheless, literature still
has not presented convincing methodologies to identify conspiracy theorists, conspiratorial
thinking or paranormal beliefs (Enders and Smallpage, 2019).

Conspiracy theories (CTs) are not a natural result of human activity, they have been
shown to be the result of “a loose movement of alleged truth-seekers who publicly advance
scientific claims at a crossroads between partial evidence, pseudo-science, and conspiracy
theories. It comprises scientists, businesspeople and celebrities united by their distrust of
governments and mainstream science” (Casarbes and Magalhédes, 2021). Literature also
claims that contrary to “old time” conspiracists, purveyors of the new conspiracism make no
attempt to substantiate their theories (Morone, 2020).

CTs have been important to totalitarian regimes and to would-be totalitarian political
forces (Ste“tka, Mazak and Vochocova, 2020; Allington, Buarque and Barker Flores, 2021)
with many historic documented examples, from the French revolution to the totalitarian
regimes in first half XX century Europe to nowadays politics in all continents. In particular,
CT belief was shown to be related to populism and with populist political forces, particularly
in discourses that present the masses as victims of elites’ conspiracies (Castanho Silva,
Vegetti and Littvay, 2017). In fact, literature suggests right wing activism (in particular the so
called alt-right) has embraced conspiracy theories and strategic disinformation more than
the left, but more research is needed to reveal the magnitude of that inclination (Freelon,
Marwick and Kreiss, 2020; Walter and Drochon, 2020).

CTs also influence people’s attitudes toward public health, particularly vaccination
acceptance with CT believers proving to be 3.9 times less willing to take the COVID19
vaccine (Earnshaw et al., 2020; Germani and Biller-Andorno, 2020; Roozenbeek et al.,
2020) or to comply with confinement measures (Maftei and Holman, 2020; Romer and
Jamieson, 2020).

Very important about these CTs is the difficulty to disprove them. “Every attempt
to deny a conspiracy theory can be turned into evidence for its pervasiveness, which only
inflates the perception of the conspirators’ genius and power... the mind of the conspiracy
theorist can hardly be changed, and surely not on mere logical grounds” (Castanho Silva,
Vegetti and Littvay, 2017, p. 4).
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31 ATTITUDES TOWARDS ADVERTISING

The way advertising is accepted and incorporated in people’s day to day life
is something that can be seen as very dependent on culture with both place and time
differences.

Different cultures seem to have incorporated the aggressive audiovisual advertising
the TV, the cinema and the social network platforms brought to our lives e different ways.
These incorporation has proven to be a path that takes its time to become accepted in the
society.

Overall the consumer’s attitude towards advertising presents challenges to brand’s
communication efforts and must therefore be known by managers.

41 BIG 5 MODEL

The pursuit of a model to describe and explain human personality took long time and
many efforts and resulted in the Big Five Model, a cross-cultural framework that describes
and explains human personality through five main traits: Extraversion, Conscientiousness,
Neuroticism, Agreeableness and Openness (OCEAN). This is arguably the most popular,
the most used, the most widely replicated model in this field. It has been widely used in
cross-cultural studies (Sulwen, 2018).

51 PRECURSORS TO CONSPIRACY THEORIES

It is interesting to note that belief in one conspiracy fantasy proves the person likely
to believe in others and that conspiracy beliefs may influence individual action, like the
decision to vote or to volunteer to political activities (Allington, Buarque and Barker Flores,
2021).

It thus becomes very relevant to know what drives people to “buy into” conspiracy
theories. The literature offers several explanations to this phenomenon.

Cultural values (Hofstede’s model) showed a positive link between collectivism,
and masculinity and CT beliefs (Adam-Troian et al., 2020). Trust in science was negatively
associated with CT beliefs on COVID19 (Agley and Xiao, 2021). The European antisemitic
tradition was offered as another precursor to CT beliefs (Allington, Buarque and Barker
Flores, 2021). Genre seems to have some relevant role in the phenomenon, as women
were found significantly less likely than men to endorse COVID-19 conspiracy theories
(Cassese, Farhart and Miller, 2020). Age, education level and vocational status also proved
related to CT beliefs (Duplaga, 2020). A wide range of factors seems to predict CT belief,
overall grouped in political, psychological, and structural factors (Kim and Kim, 2021) but the
psychological factors are particularly intriguing.

For starters, the literature proposes that people with a more intuitive (and less analytic)
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thinking style a people more prone to faster decision making and jumping to conclusion bias
are more prone to buy into CTs (Pytlik, Soll and Mehl, 2020; Stoica and Umbres, 2021). It
is even suggested that belief in CTs can provide several kinds of psychological benefits and
everyone to some degree and in certain areas and at certain points in time actually takes up
some degree of CT belief, something that is clearly different from CT creation and diffusion
(Troubé, 2020).

But the literature also claims that schizotypal personality dimensions Odd Beliefs
and Paranoid Ideation, as well as social dominance orientation (SDO), right wing
authoritarianism (RWA), paranormal beliefs (PB) and conspiracy mentality (CM) were also
shown to have a positive influence on CT beliefs (Dyrendal, Kennair and Bendixen, 2021)
social dominance orientation (SDO, while in another study psychopathological factors
(schizotypy and delusion-proneness) emerged as the strongest predictors of CT beliefs
(Georgiou, Delfabbro and Balzan, 2019) and Machiavellianism and primary psychopathy
positively predicted general and Covid specific CT beliefs, whereas collective narcissism
positively predicted Covid specific CT beliefs only (Hughes and Machan, 2021; Stoica and
Umbres, 2021). In the same line Authoritarianism also proved to be a precursor of CT beliefs
(Prichard and Christman, 2020). So the literature presents us with wide support to the idea
that those with aversive personalities (Machiavellianism, narcissism, psychopathy, and
sadism) are more prone to entertain odd beliefs/magic thinking, be fatalistic, and distrust
others and, in that way, believe in CTs (March and Springer, 2019; Walter and Drochon,
2020; Kay, 2021).

Younger males, with Unjust World beliefs and politically right-wing views, proved
more likely to endorse CTs (Furnham, 2021), while COVID19 specific CTs found more
believers among people with greater concerns about their own safety, and lower concerns
about the safety of close others (Hornsey et al., 2021).

Social class has also been proven to significantly negatively predict individuals’ belief
in conspiracy theories (Mao, Yang and Guo, 2020).

One more factor literature claims to underly conspiracist ideation was called
epistemic mistrust, something that leads the “voices of authority” to be negated. Once
that happens, the resulting epistemic vacuum can send individuals “down the rabbit hole”
looking for answers where they are vulnerable to the biased processing of information and
misinformation within an increasingly “post-truth” world (Pierre, 2020).

61 DETERMINANTS OF ATTITUDE TOWARDS ADVERTISING

Literature has shown the consumers’ attitudes toward advertising results from on
advertising features like credibility, informative, hedonic/ pleasure and “good for economy”
(Ling, Piew and Chai, 2010).

Impactos de las tecnologias en las ciencias sociales aplicadas 4 Capitulo 5 “



71 METHODS

Aninstrument was developed to measure belief in CT, attitude towards advertising, the
BIG 5 personality and demographic characteristics of repliers. The resulting questionnaire
was spread online with short videos making fun of advertising and CTs during the month of
May 2021. The posts had a call to action offering to give eBooks to all answerers. In June
2021, the repliers received a graphical assessment of their BIG 5 answers (personality
characteristics) with a call to action to invite their friends to answer the survey and receive
their own Big 5 graphical assessment.

The questionnaire included GCBS to measure CTs belief. This scale was created
by (Brotherton, French and Pickering, 2013), analyzed and validated by (Castanho Silva,
Vegetti and Littvay, 2017; Drinkwater et al., 2020; Majima and Nakamura, 2020) and used
by many studies (Maftei and Holman, 2020; Hughes and Machan, 2021) (Enders and
Smallpage, 2019).

It also included a scale to measure attitudes towards advertising (Ling, Piew and
Chai, 2010) and the Portuguese version of Big-five 44, arguably the most used scale to
measure personality traits (Almeida, Brito-costa and Bem-haja, 2015; Brito Costa et al.,
2016; Simoes, 2016; Sulwen, 2018).

Finally, the questionnaire included a battery of demographic questions, including a
scale to measure social class (Adler et al., 2000).

81 RESULTS

Preliminary (June 30th) results shows a balanced sample with a composition very
close to the universe’s (Portugal) in genre, age, urbanity (distribution among dimension of
localities participants lived in), academic qualifications and electoral participation (number
of elections people participated in).

Respondents voted in all the opportunities they had (56,9%), or the majority of them
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(20,1%).

37,% of respondents had qualifications lower than a college degree.

22,9% of respondents lived in a metropolitan area and 34% in an average city. 27,1%

in a small town and 13,2% in a village.

Impactos de las tecnologias en las ciencias sociales aplicadas 4 Capitulo 5 “



Only 9,7% of respondents were part of an household with income above €50k,
while 26,4% were part of households earning less than €10K per year. The rest should be
considered middle class.

On the attitude towards advertising, respondents scored on average 23,6 out of the
6-30 scale. Standard deviation was 3,14.

On the GCBS scale, respondents scored an average of 77,1 out of the 30-150 scale
and standard deviation was 16,4.

These are preliminary results to be further crosstabed and analyzed.

91 DISCUSSION AND CONCLUSIONS

The parallel between CTs spread and acceptance among people prone to “odd beliefs/
magic thinking” and other kinds of fantasy acceptance, on the hand, and the way advertising
has been populating peoples’ imagination with fanciful claims, often as ungrounded as any
CT, on the other hand, seems too obvious to be ignored.

Its study holds the promise of exploring new communication strategies for companies,
particularly startups and SMEs who aim only at small fringes of the market.

At the core of every conspiracy theory is the idea that a powerful person, or group
of people, is secretly hatching a dastardly scheme. Can startups/SMEs take up this basic
framework and replace the “powerful person” part with “powerful incumbent company”? Or
is it much more complicated?

Will “TC like” communication strategies only work with specific parts of the population
whom are characterized by specific personality traits?

Should a new brand learn from TCs to create its communication strategy?

Is the acceptance of the “easy answers” TCs offer the result of decades of advertising
messages filled with fantasy and “easy solutions”?

These are the ultimate answers this research project aims to get, but it is only starting.

REFERENCES

Adam-Troian, J. et al. (2020) ‘Investigating the Links Between Cultural Values and Belief in Conspiracy
Theories: The Key Roles of Collectivism and Masculinity’, Political Psychology. doi: 10.1111/pops.12716.

Adler, N. E. et al. (2000) ‘Relationship of subjective and objective social status with psychological and
physiological functioning: Preliminary data in healthy white women’, Health Psychology, 19(6), pp.
586-592. doi: 10.1037/0278-6133.19.6.586.

Agley, J. and Xiao, Y. (2021) ‘Misinformation about COVID-19: evidence for differential latent profiles
and a strong association with trust in science’, BMC Public Health, 21(1). doi: 10.1186/s12889-020-
10103-x.

Allington, D., Buarque, B. L. and Barker Flores, D. (2021) ‘Antisemitic conspiracy fantasy in the age
of digital media: Three “conspiracy theorists” and their YouTube audiences’, Language and Literature,
30(1), pp. 78—-102. doi: 10.1177/0963947020971997.

Impactos de las tecnologias en las ciencias sociales aplicadas 4 Capitulo 5 “



Almeida, D., Brito-costa, S. and Bem-haja, P. (2015) ‘Redalyc.PSYCHOMETRIC PROPERTIES OF
PORTUGUESE VERSION OF BIG FIVE INVENTORY (BFI)’.

Baden, C. and Sharon, T. (2021) ‘BLINDED BY THE LIES? Toward an integrated definition of
conspiracy theories’, Communication Theory, 31(1), pp. 82—-106. doi: 10.1093/ct/qtaa023.

Brito Costa, S. et al. (2016) ‘Psychometric Properties of Portuguese Version of Big Five Inventory (Bfi)’,
International Journal of Developmental and Educational Psychology. Revista INFAD de Psicologia.,
1(2), p. 83. doi: 10.17060/ijodaep.2015.n2.v1.325.

Brotherton, R., French, C. C. and Pickering, A. D. (2013) ‘Measuring belief in conspiracy theories:
The generic conspiracist beliefs scale’, Frontiers in Psychology, 4(MAY), pp. 1-15. doi: 10.3389/
fpsyg.2013.00279.

Casardes, G. and Magalhaes, D. (2021) ‘The hydroxychloroquine alliance: how far-right leaders and alt-
science preachers came together to promote a miracle drug’, Revista de Administracdo Publica, 55(1),
pp. 197-214. doi: 10.1590/0034-761220200556.

Cassese, E. C., Farhart, C. E. and Miller, J. M. (2020) ‘Gender Differences in COVID-19 Conspiracy
Theory Beliefs’, Politics & Gender, 16(4), pp. 1009—1018. doi: 10.1017/s1743923x20000409.

Castanho Silva, B., Vegetti, F. and Littvay, L. (2017) ‘The Elite Is Up to Something: Exploring the
Relation Between Populism and Belief in Conspiracy Theories’, Swiss Political Science Review, 23(4),
pp. 423—-443. doi: 10.1111/spsr.12270.

Drinkwater, K. G. et al. (2020) ‘Psychometric assessment of the Generic Conspiracist Beliefs Scale’,
PLoS ONE, 15(3), pp. 1-19. doi: 10.1371/journal.pone.0230365.

Duplaga, M. (2020) ‘The determinants of conspiracy beliefs related to the COVID-19 pandemic in a
nationally representative sample of internet users’, International Journal of Environmental Research and
Public Health, 17(21), pp. 1-18. doi: 10.3390/ijerph17217818.

Dyrendal, A., Kennair, L. E. O. and Bendixen, M. (2021) ‘Predictors of belief in conspiracy theory: The
role of individual differences in schizotypal traits, paranormal beliefs, social dominance orientation,
right wing authoritarianism and conspiracy mentality’, Personality and Individual Differences, 173. doi:
10.1016/j.paid.2021.110645.

Earnshaw, V. A. et al. (2020) ‘COVID-19 conspiracy beliefs, health behaviors, and policy support’,
Translational Behavioral Medicine, 10(4), pp. 850-856. doi: 10.1093/tbm/ibaa090.

Enders, A. M. and Smallpage, S. M. (2019) ‘Who Are Conspiracy Theorists? A Comprehensive
Approach to Explaining Conspiracy Beliefs’, Social Science Quarterly, 100(6), pp. 2017—2032. doi:
10.1111/ssqu.12711.

Freelon, D., Marwick, A. and Kreiss, D. (2020) ‘False equivalencies: Online activism from left to right’,
Science, pp. 1197-1201. doi: 10.1126/SCIENCE.ABB2428.

Furnham, A. (2021) ‘Just world beliefs, personal success and beliefs in conspiracy theories’, Current
Psychology. doi: 10.1007/s12144-021-01576-z.

Impactos de las tecnologias en las ciencias sociales aplicadas 4 Capitulo 5



Georgiou, N., Delfabbro, P. and Balzan, R. (2019) ‘Conspiracy beliefs in the general population: The
importance of psychopathology, cognitive style and educational attainment’, Personality and Individual
Differences, 151. doi: 10.1016/j.paid.2019.109521.

Germani, F. and Biller-Andorno, N. (2020) ‘The anti-vaccination infodemic on social media: A behavioral
analysis’, medRxiv. doi: 10.1101/2020.12.07.20223370.

Hornsey, M. J. et al. (2021) ‘To what extent are conspiracy theorists concerned for self versus others? A
COVID-19 test case’, European Journal of Social Psychology. doi: 10.1002/ejsp.2737.

Hughes, S. and Machan, L. (2021) ‘It’s a conspiracy: Covid-19 conspiracies link to psychopathy,
Machiavellianism and collective narcissism’, Personality and Individual Differences, 171. doi: 10.1016/].
paid.2020.110559.

Kay, C. S. (2021) ‘Actors of the most fiendish character: Explaining the associations between the
Dark Tetrad and conspiracist ideation’, Personality and Individual Differences, 171. doi: 10.1016/j.
paid.2020.110543.

Kim, Seoyong and Kim, Sunhee (2021) ‘Searching for general model of conspiracy theories and its
implication for public health policy: Analysis of the impacts of political, psychological, structural factors
on conspiracy beliefs about the covid-19 pandemic’, International Journal of Environmental Research
and Public Health, 18(1), pp. 1-28. doi: 10.3390/ijerph18010266.

Ling, K. C., Piew, T. H. and Chai, L. T. (2010) ‘The Determinants of Consumers’ Attitude Towards
Advertising’, Canadian Social Science, 6(4), pp. 114-126. Available at: http://cscanada.net/index.php/
css/article/view/1409/0.

Maftei, A. and Holman, A. C. (2020) ‘Beliefs in conspiracy theories, intolerance of uncertainty,
and moral disengagement during the coronavirus crisis’, Ethics and Behavior. doi:
10.1080/10508422.2020.1843171.

Majima, Y. and Nakamura, H. (2020) ‘Development of the Japanese Version of the Generic Conspiracist
Beliefs Scale (GCBS-J)’, Japanese Psychological Research, 62(4), pp. 254—267. doi: 10.1111/jpr.12267.

Mao, J. Y., Yang, S. L. and Guo, Y. Y. (2020) ‘Are individuals from lower social classes more susceptible
to conspiracy theories? An explanation from the compensatory control theory’, Asian Journal of Social
Psychology, 23(4), pp. 372-383. doi: 10.1111/ajsp.12417.

March, E. and Springer (2019) ‘Belief in conspiracy theories: The predictive role of schizotypy,
Machiavellianism, and primary psychopathy’, PLoS ONE, 14(12), pp. 1-10. doi: 10.1371/journal.
pone.0225964.

Morone, J. A. (2020) ‘A Discussion of Russell Muirhead and Nancy L. Rosenblum’s A Lot of People Are
Saying: The New Conspiracism and the Assault on Democracy’, Perspectives on Politics, pp. 1150—
1151. doi: 10.1017/S1537592720003527.

Phadke, S., Samory, M. and Mitra, T. (2020) ‘What makes people join conspiracy communities?: role of
social factors in Conspiracy Engagement’, arXiv, 37(4).

Impactos de las tecnologias en las ciencias sociales aplicadas 4 Capitulo 5 “



Pierre, J. M. (2020) ‘Mistrust and misinformation: A two-component, socio-epistemic model of belief in
conspiracy theories’, Journal of Social and Political Psychology. PsychOpen, a publishing service by
Leibniz Institute for Psychology Information (ZPID), Trier, Germany (www.leibniz-psychology.org)., 8(2),
pp. 617—641. doi: 10.5964/jspp.v8i2.1362.

Prichard, E. C. and Christman, S. D. (2020) ‘Authoritarianism, Conspiracy Beliefs, Gender and
COVID-19: Links Between Individual Differences and Concern About COVID-19, Mask Wearing
Behaviors, and the Tendency to Blame China for the Virus’, Frontiers in Psychology, 11. doi: 10.3389/
fpsyg.2020.597671.

Pytlik, N., Soll, D. and Mehl, S. (2020) ‘Thinking Preferences and Conspiracy Belief: Intuitive Thinking
and the Jumping to Conclusions-Bias as a Basis for the Belief in Conspiracy Theories’, Frontiers in
Psychiatry, 11. doi: 10.3389/fpsyt.2020.568942.

Romer, D. and Jamieson, K. H. (2020) ‘Conspiracy theories as barriers to controlling the spread of
COVID-19 in the U.S.’, Social Science and Medicine. Elsevier Ltd, 263, p. 113356. doi: 10.1016/j.
socscimed.2020.113356.

Roozenbeek, J. et al. (2020) ‘Susceptibility to misinformation about COVID-19 around the world:
Susceptibility to COVID misinformation’, Royal Society Open Science, 7(10). doi: 10.1098/rs0s.201199.

Simoes, V. (2016) ‘Adaptacéo e Validacao do teste de personalidade Mini-IPIP e Big Five Inventory
(BFI) em adultos portugueses’, p. 66.

Ste"tka, V., Mazak, J. and Vochocova, L. (2020) “Nobody Tells us What to Write about”: the
Disinformation Media Ecosystem and Its Consumers in the Czech Republic’, Javnost. doi:
10.1080/13183222.2020.1841381.

Stoica, C. A. and Umbres, R. (2021) ‘Suspicious minds in times of crisis: determinants of Romanians’
beliefs in COVID-19 conspiracy theories’, European Societies, 23(S1), pp. S246—-S261. doi:
10.1080/14616696.2020.1823450.

Sulwen, T. (2018) ‘Development of a 40-item Questionnaire based on the BFI’, (June 2017). doi:
10.13140/RG.2.2.32279.83363.

Troubé, S. (2020) ‘Can clinical psychopathology help us understand conspiracy theories? Three clinical
ways to represent a collective imaginary’, Annales Medico-Psychologiques, (xxxx). doi: 10.1016/.
amp.2020.11.006.

Walter, A. S. and Drochon, H. (2020) ‘Conspiracy Thinking in Europe and America: A Comparative
Study’, Political Studies. doi: 10.1177/0032321720972616.

Impactos de las tecnologias en las ciencias sociales aplicadas 4 Capitulo 5 “



iNDICE REMISSIVO

C

Capital humano 144
Chinese market 162, 189
Clima organizacional 16, 143, 144, 145, 146, 147, 148, 149, 151

Comunicacion 6, 26, 64, 68, 87, 88, 89, 90, 91, 93, 94, 98, 99, 100, 101, 103, 104, 106, 109,
117, 118, 145, 147, 150, 151, 154, 155, 159, 166, 173, 202

Comunidades indigenas transnacionales 102, 104, 106, 107, 108

Conflictos socio-ambientales 11

Conspiracy theories 50, 51, 52, 53, 56, 57, 58, 59

Contexto académico 24, 115

Cultura 1, 2, 4,5, 6, 15, 16, 19, 20, 60, 61, 62, 63, 64, 66, 67, 68, 69, 88, 89, 90, 100, 101,
106, 143, 144, 147, 151, 152, 163, 188

D

Desarrollo de los pueblos 88

Desempefio docente 1,2, 3,4,5,6,7

E

Economia 32, 34, 35, 39, 46, 48, 49, 103, 105, 114, 117, 118, 125, 130, 163, 165, 174, 175,
177,186, 189, 191, 192, 196, 200, 201

Economia norteamericana 103

Educadores 24

Environmental context 133

Estrategias de evaluacion 23, 24, 25, 29, 30, 31, 32

Estructura econémica 34, 35, 36, 37

Estructura productiva 34, 35

Estudiantes 1, 4, 5, 6, 8, 9, 11, 12, 18, 20, 283, 25, 26, 27, 28, 30, 31, 32, 61, 65, 66, 114,
115, 116, 117, 118, 120, 121, 122, 123, 124, 125, 127, 128, 129, 130, 153, 156, 157, 158,
159, 160

European Union 73
F

Flujo de la historia 61
H

Human activity 51

Impactos de las tecnologias en las ciencias sociales aplicadas 4 indice Remissivo m



1

Identidad 60, 61, 62, 63, 65, 66, 67, 68, 69, 89, 102, 105, 106, 109

Identidad cultural 60, 61, 62, 63, 66, 68, 69

Internet 57, 65, 134, 135, 137, 139, 140, 141, 154, 159, 164, 165, 170, 172, 176, 180, 181
M

Minoria étnica 106
N

Naturaleza humana 10
Nomofobia 153, 154, 155, 156, 157, 158, 159, 160

(o)

Organizational context 133, 138
P

Pensamiento conservador 61
Préactica de ensefianza 1
Procesos de aprendizaje 24, 31
Programa curricular 1

Public institutions 161
R

Recursos naturales 9, 10, 14, 15, 20, 193
Relaciones humanas 5, 6, 144

Relaciones intersectoriales 34, 35, 49

S

Situacién ambiental 10

Sostenibilidad 11, 12, 19, 88, 190, 196

State 73, 74,76, 77, 81, 82, 83, 84, 85, 133, 143, 175
T

Technological context 133

Tecnologias digitales 154

Totalitarian regimes 51

\'

Vida cotidiana 62

Impactos de las tecnologias en las ciencias sociales aplicadas 4 indice Remissivo m











